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The objects of the Association are:

DireftoHes bv ^h^e'^Tntlr^r-h.^nL^^ *.^« Directory business and the improvement ofi-.irectories by the mterchange of ideas and the exchange of experienced employes.
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All members of this association have subscribed to the following

ST/^NDARDS OF PRACTICE
1. To consider, first, the interest of the user of the book
2. To subscribe to and work for truth, honesty and accuracy in all depart-

ments.
3. To avoid confusing duplication of listings, endeavoring to classify every

concern under such headings as best describe it, and to treat additional
listings as advertising, to be charged for at regular rates.

4. To increase public knowledge of what directories and reference media
contain; to study public needs and make directories and reference media
to supply them; to revise and standardize methods and classifications so
that what is wanted may be most easily found, and the directory and
reference media be made to serve their fullest use as business and social
reference books and directories of buyer to seller and seller to his market

5. To decline any advertisement which has a tendency to mislead or which
does not conform to business integrity.

6. To solicit subscriptions and advertising solely upon the merits of the publi-
cation.

7. To avoid misrepresentation by statement or inference regarding circulation
placmg the test of reference publicity upon its accessibility to seekers as
well as on the number of copies circulated.

8. To co-operate with approved organizations and individuals engaeed in
creative advertising work.
To avoid unfair competition.
To determine what is the highest and largest function of directories and
reference media in public service and then to strive in every legitimateway to promote that function.

$100.00 BEWABD will he paid by the Association for the arrest and convictionof any person or I'ersons engaged in publishing, collecting or canvassing for anyfraudulent or fake Directory. ^ ^

9.

10.

1536


