LITTLE group of men were u{tt{ng‘ 1n
the amoking room of a San Francisco

hotel one nig}lt telling stories and dis-
hcuuaing tlﬁngu generally. ‘he conversation
lagg‘ccl for a brief moment, during which the
faint but cnmmancling tin];ling‘ afg a t:l:p]:mne
bell was heard.

Brown. a big. jolly fellow who represented
a large manufacturing concern 1n a guuth:t‘n
:Ety,, int:n:d to tl'n: distant ringing af thc I:»cﬂ
for a second, and then turned the conversation
Ly saying:

“Blessd if I see how we could do business
nowadays without the lung distance tel:plmn:.
Got a call from the house this afternoon with
a tip that starts me for Seattle first thing in
the Hmrning. Portland 1s uuually my next
stop.
“That's s0, chimed in another, "I used the
lnng distance the other day when I was at
Sacramento. I got a call to go back to San
Francisco. Hadn't seen a half dozen of my up-
state customers. Do I called them on the tele-
plmn: and took orders for over a thousand

dollars' worth of gnod.s. What did it cost?

OL, the toll charges were only $10.35, which

was a small percentage on sales wlmn you
consider time and travelmg expenses.
"Well,” said the veteran of the group, o

’ found the lr.mg distance tfi:lcp]mn: migllty use-~

ful when I wasin a train wrcc]: 1n O{:ﬁnn
last apring. The morni papers were of
the account of the wrec r
wife would be about worried to death until she
knew I was safe. 1 got to a Bell t:lcp]:mn:
as ufcuy as I cnuld, nntl you bet IIIE was
glnj to hear my voice and to learn that I was
not 1'11.11'1:..“r

“The Bell lnng distance makes a hit with
me, said the man from Los Angeles. *“When

I made my last trip, we were :xpccting‘ a new
arrival in our house, but I N/
simply had to go. 1 was /// &
right here in this hotel f
when my brother |Jim A5als
called me on the lnng dis-

tance and said: ‘Congratu-
latiunu. old man! Its a

boy! Mother and qchﬂd

dninf niccly.‘ It was a ]:ig'

r:]i: : | can tcll yuu.“

:'}nn dieitance call for li[amci B. Smith!"
€ried a hotel pade, approaching the group.

i Wcu, boys, I may have another tclcphune
story to add to the cullectiun.“ said Smuth as
he arose to answer the call.

" Which illustrates just what we were
talking about,” said the man from Los Angelcu.
" We seldom get beyond the reach of the
Bell Long Distance T:l;:plmn: Service.
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copies of this issue will be. printed to
173,800 supply present and new subscribers in

San Francisco and vicimty.

94,498 is the actual number of subscribers in San Francisco
having a copy of this issue.

56,603 copies are distributed to subscribers in the other
cities and towns around the bay.

But the real importance of the San Francisco Bay Counties
Telephone Directory as an advertising medium is even greater
than is indicated by its big circulation.

. It is the only medium that is an everyday
necessity to the public;

2. It is the only medium that can not be read
at one sitting and then laid aside and for-
gotten ;

It is the only medium that is consulted by
more than seven hundred thousand
people daily.
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offers a unique opportunity to reach the largest number of people at the
lowest possible cost
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Oakland, 1751 Franklin Street - - - Telephone Oakland 5600
San Jose, 80 South Market Street - - Telephone San Jose 185

The Pacific Telephone and Telegraph Company

lephone & Telejraph Co. ’




